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	PRESS RELEASE


E-shops 2012: Unfair commercial practices on the top
(Final report of 2012)

(Prague, February, 2013) More and more consumers spend increasingly more money in e-shops when using the internet to buy various goods and to order services. Vendors have taken the chance and traditional shops have also opened their e-shops providing attractive offers. However, not all of them operate the e-shops in compliance with the legal regulations. They use the anonymity of the virtual environment to offer goods that are not available at the moment of the order or to deliver used or incomplete products instead of new goods and they also sell goods which shall never be delivered to consumers who paid in advance. Besides this knowledge, the CTIA officers frequently detect various breaches of information obligations relating to the sellers, goods or services as well as consumer rights and they also detect various other illegal conducts related to the withdrawal from the contract or the claims procedure. In 2012, the Czech Trade Inspection Authority checked about 1,200 e-shops and found breaches of the obligations in 82% of the cases. Almost 900 fines totally amounting to more than 4.3 million CZK were imposed. 
The goal of this control action was to monitor the development of the electronic trade through the internet and potential elimination of unfavourable conduct which has a negative impact on consumers and their trust in this form of trade. Such conduct was continuously detected especially in importers of smaller or newly established e-shops. 
In the period from January 1 to December 31, 2012, the inspectors checked totally 1,206 e-shops. They focused above all on the fulfilment of the obligations stemming from the Act on Consumer Protection and other generally binding legal regulations in the inspection competence of the Czech Trade Inspection Authority. Breaches of the obligations were detected in 988 cases which stand for 81.9% of the controls. 
	Overview of the controls of e-shops

	Inspectorate
	Total number of controls
	With findings
	Findings in %

	
	
	
	

	Středočeský and Prague
	241
	198
	82.2%

	Jihočeský and Vysočina
	122
	99
	81.2%

	Plzeňský and Karlovarský
	112
	80
	71.4%

	Ústecký and Liberecký
	121
	89
	73.6%

	Královéhradecký and Pardubický
	113
	87
	77.0%

	Jihomoravský and Zlínský
	210
	176
	83.8%

	Moravskoslezský and Olomoucký
	287
	259
	90.2%

	Total
	1,206
	988
	81.9%


The high rate of the detected breaches cannot be considered as a totally objective measure of the current state of the electronic trade in the Czech Republic. It reflects the results of regular monitoring carried out by the employees of all the CTIA inspectorates that focused on the internet offers of goods and services. It also reflects the fact that the inspections were targeted on selected risky shops which were included in consumers’ submissions and in which it could be presumed on the grounds of various signals that the legally provided vendors’ obligations are not fulfilled. There were a significant proportion of consumers’ submissions warning against problematic e-shops. Last year, 4,889 submissions were received. However, these submissions very often concerned breaches of consumer rights stipulated by the Civil Code and in these cases, the legitimate consumers’ claims (most frequently concerning failures to refund the money after withdrawal from the contract) are enforceable only in court actions and not through a surveillance authority. 
Taken actions and imposed sanctions
On the grounds of the detected breaches, 881 fines totally amounting to 4,360,500 CZK were lawfully imposed to operators of e-shops in 2012. The remaining proceedings have not finished or the decisions have not come into force, yet. 
	Imposed fines (in CZK)

	Inspectorate
	Fine on the spot
	Order on the spot
	order
	Administrative proceedings
	Total

	
	Number
	Amount
	Number
	Amount
	Number
	Amount
	Number
	Amount
	Number
	Amount

	Středočeský and Prague
	 
	 
	16
	46,000
	120
	1,786,000
	15
	212,000
	151
	2,044,000

	Jihočeský and Vysočina
	1
	1,000
	81
	115,000
	19
	156,000
	1
	2,000
	102
	274,000

	Plzeňský and Karlovarský
	2
	1,000
	32
	43,000
	41
	162,000
	3
	15,000
	78
	221,000

	Ústecký and Liberecký
	 
	 
	43
	58,000
	26
	166,000
	8
	82,000
	77
	306,000

	Královéhradecký and Pardubický
	 
	 
	37
	65,500
	30
	126,000
	5
	78,000
	72
	269,500

	Jihomoravský and Zlínský
	 
	 
	36
	51,500
	104
	274,500
	17
	71,500
	157
	397,500

	Moravskoslezský and Olomoucký
	 
	 
	100
	142,500
	142
	691,000
	2
	15,000
	244
	848,500

	Total
	3
	2,000
	345
	521,500
	482
	3,361,500
	51
	475,500
	881
	4,360,500


Structure of the breaches
As shown in the following summary, breaches of the Act on Consumer Protection were most frequent and the very most of the detected deficiencies were typical for selling through the means of distance communication. 
The results of the inspections have shown that in 2012 the biggest problem in e-commerce was the use of unfair commercial practices, especially deceitful commercial practices (795 findings, i.e. 49.2%). In most of these cases, legally stipulated information were not provided or consumers were provided incomplete or misleading information about the seller and the conditions of the contract conclusion or about how to enforce the rights stemming from the contract. The other most frequently breached provision of the Act on Consumer Protection was the seller’s obligation to inform the consumer about the claims conditions – 543 findings, i.e. 33.6%. The officers also saw the breaches of the obligations concerning the acceptance and settlement of claims, including failures to meet the legally stipulated period for the claims settlement – 87 findings, i.e. 5.4%. 
Conclusion
In 2012, the results of the inspections re-confirmed that the e-commerce requires permanent attention from the Czech Trade Inspection Authority both on the level of inspections and information activities. The significance of this form of sale has increased and it is expected to grow in the upcoming years, especially through the social media. The Czech Trade Inspection Authority searches for inspection mechanisms to be able to respond appropriately and to effectively eliminate especially the forms of unfair commercial practices. Such practices damage the rights of consumers both on the national and the international, respectively European level and reduce buyers’ trust in this progressive and perspective form of trading. 
Consumer advice
· Check the e-shop – information about the seller can be found in the Business Register or in the register of economic persons ARES! (In case that the trader is not registered, he has no seat in the Czech Republic – the .cz domain does not mean that the e-shop is Czech).
· Use the services of e-shops which you have good experience with!
· Do not conclude any contracts with any e-shop requiring cash payment in advance and which does not offer any other option! It can be a fraud.
· Be watchful when paying with your card – you shall provide only necessary information! 
· Watch out against suspiciously favourable offers – you shall not receive the goods for the originally indicated price, but for a higher price. Sometimes the goods are not delivered at all!
· When ordering branded goods via the internet, you shall carefully select the seller – there is a high risk of purchasing a fake!

· Check the delivered goods – do not accept any parcel with damaged packaging!
· Remember that when purchasing goods via the internet, you have the right to withdraw from the contract within 14 days from the acceptance of the goods!

· Get advised where to shop – e.g. shopping should be safer in e-shops including a logo of a trustmark! 
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