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	PRESS RELEASE


Most effective defence: ignore sales demonstration events
(Final report of 2013)

(Prague, February 18, 2014) Evaluation of all-year inspection activities of the Czech Trade Inspection Authority focused on contracts concluded away from business premises, especially sales demonstration events, proved that this form of selling belongs among the most problematic fields. Sellers are often aggressive and offers concern poor quality products. In addition, such commercial activities are of high social hazards. Despite all previous information and warnings by the CTIA, only after the release of the documentary Crooks (Šmejdi) the risky way of selling aimed at senior consumers, people with low financial literacy or members of socially vulnerable groups became widely recognized by both laic and professional public. All through the year, the Czech Trade Inspection Authority continued within the trend started in 2011 and continuously monitored and inspected activities of the most aggressive companies in the market. In the consequence to its previous findings, CTIA imposed high sanctions for repeated violations of laws and in cases when sanctions were not effective enough, trade licensing offices were suggested to cancel trade licences of respective entities.   Within 365 inspections, inspectors detected breaches of vendors’ obligations in 262 cases that most frequently concerned use of unfair commercial practices, including aggressive practices. During 2013, a total of 172 fines amounting to more than 21 million CZK became effective. Other proceedings have not ended yet. 
Within the period of January 1 to December 31, 2013, a total of 365 inspections were carried out concerning sales demonstration events. CTIA inspected conditions of sale of products and provision of services with special focus on uncovering various forms of unfair commercial practices, including aggressive practices that have been detected and sanctioned by the Czech Trade Inspection Authority concerning sales demonstration events in recent years. 
Increased interest by the public also had its negative impacts which especially CTIA employees had to deal with in the second half of the year. Major part of organizers of sales demonstration events started inviting especially seniors via personal phone calls or letters which significantly reduced the chance of direct participation of inspectors at sales demonstration events. As a result, inspections were widely carried out based on documentation provided by consumers or witnesses from sales demonstration events were used within inspections. 
During the year, the Czech Trade Inspection Authority received a total of 584 submissions from consumers who felt harmed by conducts of organizers of sales demonstration events. Subsequent investigations proved these submissions legitimate in 181 cases or in other cases inspectors detected that inspected subjects violated legal regulations in other ways.
	Sales demonstration events – inspection results (2013)

	 Inspectorate
	Number of inspections
	Inspections with findings
	Detected breaches in %

	
	
	
	

	Středočeský and Prague
	131
	102
	77.9%

	Jihočeský and Vysočina
	29
	19
	65.6%

	Plzeňský and Karlovarský
	38
	24
	63.2%

	Ústecký and Liberecký
	66
	53
	80.3%

	Královéhradecký and Pardubický
	40
	22
	55.0%

	Jihomoravský and Zlínský
	31
	25
	80.7%

	Moravskoslezský and Olomoucký
	30
	17
	56.7%

	Total
	365
	262
	71.8%


Breaches of the Act on Consumer Protection and other legal regulations
Out of the total number of 365 inspections, breaches of generally binding legal regulations were detected within 262 inspections, i.e. 71.8%, given that not all violations concerned use of unfair commercial practices. 

Inspectors most frequently detected the following violations of obligations stipulated to sellers in the Act No. 634/1992 on Consumer Protection: 
· Major proportion of detected breaches of the Act (71.9%) concerned proven use of some of forms of unfair commercial practices, including aggressive practices;
·  The most frequent illegal conduct was use of deceitful commercial practices (53.8%), especially provision of incorrect or even untruthful information about offered products or tours, their prices and conditions under which they can be purchased, or failures to provide proper information about the right of consumers to withdraw from the contract concluded away from business premises without giving any reason and without sanction in a time limit as determined by law;
· Proven aggressive commercial practices (10.9% of findings) concerned deceitful impression that consumers won or would win a prize if they acted in certain way although there was no such prize indeed or no such advantage ever existed or consumers had to pay high amount of money to get such advantage;
· Other less significant shortcomings were detected concerning provision of information about complaints, i.e. about conditions for exercising liability rights for defects of purchased products, including conditions for exercising contradiction with the sales contract (7.6%), as well as within providing information to consumers about prices of offered products and services as well as when accepting and settling claims. 
Imposed measures and sanctions
During 2013, 172 fines amounting to the total of 21,030,000 CZK were imposed to inspected entities for proven violations of generally binding legal regulations. The amounts of fines stemmed from social significance of the proven breaches of law at sales demonstration events, manner of unlawful conduct as well as consequences and circumstances under which law was breached. It was also important whether the particular subject breached law for the first time or repeatedly. Tens of other inspections and subsequent administrative proceedings have not ended, yet. 
Conclusion
Results of inspections at sales demonstration events in 2013 proved findings from 2012 when this form of selling belonged to the most problematic in the Czech Republic. The Czech Trade Inspection Authority started combining active inspection and sanction policy with preventive information actions, especially discussions and lectures for consumer public. This concept brought its results already in the second half-year of 2013. After the amendment of the Act on Consumer Protection came into force and stipulated new information obligation to organizers of sales demonstration events, the Czech Trade Inspection Authority has expected that the business environment within sales events held away from business premises would be more cultivated. 
However, amendments of laws concerning sales demonstration events are no universal solution that would effectively protect participants of such events from their own ill-considered decisions and conclusion of unfavourable contracts of purchase or other contracts. Not to participate in any sales demonstration events and not to react to attractive offers of random sellers is the most effective measure against unwanted purchases. 
Attachment: Overview of highest fines imposed within so called sales demonstration events in 2013
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