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	PRESS RELEASE


Nine of ten inspections of presentation events with shortcomings! 

(Partial report of 3rd quarter of 2014)
(Prague, November 10, 2014) Results of 150 inspections carried out by CTIA inspectors concerning sellers of products and services at presentation sales events confirmed that a number of them do not fulfil their obligation to announce organization of such events and information obligations towards consumers as stipulated by the Act on Consumer Protection. “They avoid announcement obligations by presenting these events as tasting sessions or as opportunities for favourable purchases of food. Some sellers keep secret not only the place and time of events, but also their own identity in order to avoid CTIA inspections or make the inspections impossible,” says Mojmír Bezecný, the Director General of the Czech Trade Inspection Authority. The above mentioned violations of law stood for 60% of all shortcomings. In other almost 20% of cases inspectors detected prohibited use of unfair commercial practices. For these as well as other breaches of obligations, in total 75 fines amounting to 5.6 million CZK were lawfully imposed in the monitored period. “Some vendors move their activities directly to consumers’ homes which makes potential inspections even more difficult. Seller has the power to take as much time as he wants to make consumers believe that purchase of offered products is advantageous and many consumers believe and sign a sales contract concerning a product for tens of thousands of Czech crowns. In addition it is often very difficult to withdraw from such contract and to get money back,” Mojmír Bezecný alerts against ill-advised purchases. 

In the period from July 1 to September 30, 2014, CTIA inspectors carried out in total 151 inspections within which they checked conditions of sale of products and provision of services within presentation sales events or contracts concluded at these events. Besides unfair commercial practices towards participants of presentation sales events, including aggressive commercial practices, inspection officers paid increased attention especially to fulfilment of announcement obligations related to organized events as stipulated in law. 
	Inspection results – presentation sales events (3rd quarter of 2014)

	Inspectorate
	Number of inspections
	Inspections with findings
	Detected violations in %

	
	
	
	

	Středočeský and Prague
	77
	71
	92.2%

	Jihočeský and Vysočina
	14
	12
	85.7%

	Plzeňský and Karlovarský
	6
	5
	83.3%

	Ústecký and Liberecký
	16
	14
	87.5%

	Královéhradecký and Pardubický
	14
	12
	85.7%

	Jihomoravský and Zlínský
	8
	4
	50.0%

	Moravskoslezský and Olomoucký
	16
	16
	100%

	Total
	151
	134
	88.7%



Within 134 of 151 inspections, violations of generally binding legal regulations were detected, i.e. in 88.7% of cases. It is necessary to stress that the high rate of findings was to major extent caused by inspections targeted at problematic companies and hence it doesn’t show an objective picture of the situation in the market. 
During the 3rd quarter of 2014, the Czech Trade Inspection Authority received 161 consumers’ submissions that related to presentation sales events or contracts concluded at such events. Based on investigations, in one third of cases violations of obligations as stipulated in legal regulations were detected, however, in 8 cases organizer was not found. A number of submissions concerned queries concerning whether a presentation event was properly announced or complaints concerning companies that didn’t return paid amount of money within withdrawal from the contract.
Overview of detected breaches, imposed measures and sanctions 

During the 3rd quarter, violation of the Act No. 634/1992 Coll. on Consumer Protection were detected most frequently: 

· The highest number of breaches concerned announcement obligations related to organized events as stipulated by law from January 15, 2014 – failure to announce organization of events, non-compliance with stipulated period for the announcement of at least 10 days before the event or failure to meet all requirements for the announcement. Such breach was detected in 112 cases;
· Failure to provide legally stipulated information to participants of events in invitations was detected in 53 cases. Time schedule of the events was missing in invitations as well as identification of offered or promoted products. In some cases untruthful information were provided concerning the content of the organized event;
· Inspectors proved using of certain forms of unfair commercial practices in 52 cases. Deceitful commercial practices were used most frequently, e.g. in the following cases: sellers informed participants in a misleading way or untruthfully about the right to withdraw from the concluded consumer contract or they deceived them by providing untrue information about content of the organized event and offered presents. Vendors used unfair commercial practices in two cases when they evoked consumer’s impression that he won or would win if he acted or acts in a certain way despite it was necessary to give out financial means or other expenses in order to get the prize;
· Participants of an organized event were not informed about prices of offered products or services in 5 cases. 

Based on detected violations of generally binding legal regulations, in total 75 fines amounting to 5,644,000 CZK were lawfully imposed for violations of generally binding legal regulations during the monitored period. 
Conclusion
Results of inspections carried out within organized events proved that in the third quarter of 2014 the rate of use of unfair commercial practices decreased, however the frequency of defects in this inspection field hasn’t changed with regard to the frequency of violations of announcement obligations towards surveillance body as well as information obligation towards consumers as determined by amendment of the Act on Consumer Protection from January 15, 2014. Several problematic companies left the Czech market while other – often even more problematic – replaced them. Their practices are much more dangerous in some aspects, especially to trusting consumers of senior age. An explicit example of it is that some organizers invite consumers as if a “consumer ombudsman” invited them in order to advice how to enforce their consumer rights concerning previously concluded contracts or directly promise them to return overcharge for purchased overcharged goods. To achieve this, consumers were supposed to conclude another contract concerning a suspicious VIP card amounting to tens of thousands of Czech crowns. 
No improvement was detected concerning fulfilment of announcement obligations of organizers of presentation sales events. They misuse exceptions for tasting events as stipulated in the Act on Consumer Protection and invite consumers to such tasting sessions despite the real content of the events is offer of overcharged kitchen utensils and household appliances. In the 3rd quarter of 2014, more than 6,300 organized events were announced, but the real number of organized events is higher according to inspection findings. Therefore it is necessary to raise legal literacy of consumers threatened by these practices. Nowadays seminars for seniors are organized by municipality offices who invite experienced officers of the Czech Trade Inspection Authority to provide consumers with information about risks of presentation events as well as door-step selling and advice how to avoid various traps and troubles. 
Contact: Spokesperson of the CTIA
                                                            Phone:
+420 296 366 233  
                 Mgr. Jiří Fröhlich
                                                            Mobile: 
+420 602 105 376

                                                            E-mail:
mluvci@coi.cz

