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Within discount inspections in the first quarter, the CTIA found breaches of legal regulations in 40 percent of the inspections
(Prague, June 17, 2026) The CTIA focuses on monitoring sellers’ compliance with their obligations when offering discounts on the prices of goods and services under Act No. 634/1992 Coll., on Consumer Protection. It also devoted increased attention to discount inspections in the first quarter of this year, when it carried out 652 inspections and found breaches of legal regulations in 257 of them.
Between January 2 and March 31, 2026, 652 inspections were carried out within an ongoing inspection activity to verify compliance with the obligations arising from Act No. 634/1992 Coll., on Consumer Protection, and other legal regulations. Out of a total of 652 inspections, breaches of legal regulations were identified in 257 inspections, i.e., 39.42% of the total number of inspections carried out. This inspection activity focused on sellers’ compliance with the obligations arising from the provisions of Act No. 634/1992 Coll., on Consumer Protection, in connection with the provision of discounts when offering and selling goods and services. The inspections targeted self-employed individuals and legal entities within the entire market network, including the online environment. The objective of the inspection activity was to inspect actual selling prices and related price information for products that sellers claimed were discounted or offered in a manner that could give consumers the impression that a discount promotion was taking place.
In the first quarter of 2026, the most frequently identified breach concerned the use of unfair commercial practices. In this context, 112 cases were identified. In 85 cases, the unfair commercial practice could have misled consumers regarding the price, the method of price calculation, or the existence of a specific price advantage, thereby influencing the consumer’s decision to make a purchase that they would not otherwise have made (Section 4(4) in conjunction with Section 5(2)(d) of Act No. 634/1992 Coll., on Consumer Protection). Other frequently identified breaches included Section 12a of the Act on Consumer Protection, concerning information on discounts and details of the lowest price at which a product was offered and sold during the 30-day period prior to the discount being granted. Breaches of obligations related to discount information were identified in a total of 83 cases. Another frequent finding was a breach of Section 3 of the Act on Consumer Protection, which governs fairness in the sale of products and the provision of services, in 40 cases. Last but not least, infringements of Section 12 of the Act on Consumer Protection—which concerns the seller’s obligation to provide information on the price of products sold or services provided in accordance with pricing regulations—were identified in 36 cases. In total, 449 breaches of legal regulations were identified within the inspection activity.
Based on the identified breaches of legal regulations within the surveillance scope of the Czech Trade Inspection Authority, a total of 97 penalty measures totaling 9,495,500 CZK became legally binding between January 1 and March 31, 2026. Within the inspection activities, a continuing trend was revealed in which some sellers replace the term “discount” with other marketing terms, such as “TOP PRICE,” “SUPER OFFER,” or “OUR PRICE,” without providing consumers with clear information about the original price or the actual amount of the price reduction. The inspection results also confirm the importance of targeted inspections and the use of tools for monitoring price trends. Another current trend in the retail sector is the expanding use of electronic price tags, which are linked to retailers’ internal systems and allow for continuous price updates. This method of price labelling helps reduce the risk of human error during frequent changes to price data.
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