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CTIA inspected sellers’ obligations related to offering discounts on product prices. In the second quarter, it found breaches of sellers’ obligations in more than half of the inspections
(Prague, 31 August 2026) In the second quarter of this year, the Czech Trade Inspection Authority again focused on sellers’ compliance with their obligations under Act No. 634/1992 Coll., on Consumer Protection, in relation to the provision of discounts when offering and selling goods and services. Within this inspection activity, it carried out a total of 239 inspections; breaches of legal regulations were identified in 122 of these, representing 51.05 per cent of the total number of inspections carried out. 
Between 1 April and 30 June 2026, the inspections focused on sellers across the entire retail network, including e-shops.
The aim of the inspection activity was to see whether, within the provision of discounts on product prices, sellers informed consumers of the lowest price at which the product had been offered and sold during the 30 days prior to the discount being provided, and whether they calculated the discount based on that price.
Within the inspection activity, it was also verified whether products were actually sold at the advertised prices and whether sellers breached the prohibition on the use of unfair commercial practices in this regard.
The most common finding, in 60 cases, was precisely the use of unfair commercial practices (Sections 4, 5 and 5a of the Act on Consumer Protection).
Another frequent finding was an infringement of the provisions of Section 12a of the Act on Consumer Protection, relating to information on the discount and also details of the lowest price at which the product was offered and sold during the 30 days prior to the discount being provided. This obligation regarding information on the discount was breached in a total of 45 cases.
Furthermore, in 30 cases, an infringement of the provisions of Section 3 of the Act on Consumer Protection was identified, which governs fair the sale of products and the provision of services. Of these, 26 cases involved a breach of the provisions of Section 3(1)(c), which concerns the correct billing of product prices.
In 18 cases, infringements of Section 12 of the Act on Consumer Protection were also identified; this section concerns the seller’s obligation to provide information on the price of products sold or services provided in accordance with pricing regulations.
Breaches of other legal regulations falling within the CTIA’s surveillance scope were established in 62 cases. These included, for example, breaches of the Civil Code, the Act on End-of-Life Products, the Act on Inspection, and so on. In total, 239 cases of breaches of legal regulations were detected within the inspection activity (more than one breach could be identified within a single inspection).
Based on breaches of legal regulations falling within the CTIA’s surveillance scope, identified in connection with the inspection activity, a total of 124 fines, amounting to 23,819,500 CZK, became legally binding in the period from 1 April 2026 to 30 June 2026. 


Inspection of post-Christmas sales
The results included in this press release cover not only the inspections carried out in the second quarter of this year, but also the results of inspections focused on monitoring sales in the post-Christmas period, which, due to their longer-term nature, in fact already begun in the second half of January this year. They were then completed and evaluated in the second quarter due to the time-consuming nature of the analysis and evaluation. A total of 26 e-shops were selected for the monitoring of post-Christmas sales during the period under review.
These inspections, specifically aimed at compliance with legal regulations by online retailers during the post-Christmas sales period – much like the previous inspection activity focusing on ‘Black Friday’ at the end of last year – enable inspection activities to be concentrated on market segments posing the highest risk to consumers.
The findings of the inspections repeatedly confirm the persistent occurrence of practices likely to mislead consumers, particularly when presenting ‘sensational’ discounts and price advantages during large-scale sales campaigns.
At the same time, the use of modern tools for monitoring and evaluating price trends has repeatedly proved its worth within inspections, significantly aiding the detection of unlawful conduct. These specific inspections also revealed, in particular, the use of unfair commercial practices (in 7 cases) and an infringement of Section 12a of the Act on Consumer Protection, relating to information on discounts and also details of the lowest price at which the product was offered and sold during the 30 days prior to the discount being granted. This obligation was breached in a total of 6 cases.
Discounts remain, in the long term, one of the main areas on which the CTIA focuses within its inspection activities. The results of inspections for the second quarter confirm that sellers continue to breach their legal obligations. This mainly involves a failure to provide information on the lowest price at which the seller offered and sold the product during the 30-day period prior to the discount being granted, or a failure to base the discount on the reference price determined in this way. A trend had previously been observed whereby some sellers seek to circumvent statutory requirements through sophisticated marketing practices rather than by directly breaching them, particularly in relation to the obligation to state the lowest price over the past 30 days.
This trend continues, as evidenced by the identified breaches of the prohibition on the use of unfair commercial practices. The most common practice involves presenting discounted offers using terms other than the word ‘discount’, where the consumer would normally expect the original and reduced prices to be stated. The traditional labelling of discount offers is thus being replaced by alternative marketing phrases designed to give the impression of a price advantage, without all the information requirements associated with offering discounts being met. The focus of inspection activities is therefore shifting towards 
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